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Unlock Your Brilliance !
Get Noticed, Hired and Paid What 
You are Worth! !
!

@LethiaOwens !
#FTX2013
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You were born with the opportunity and 
the potential to be IRRESISTIBLE!.
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Anatomy of a Lead Generating Blog Post
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Categories 
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Does Your Branding Strategy Look Like This? 
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What if it Could Look Like This? 

The Power of a Brand
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The Basics of Branding


Companies spend lots of $$$ 
building brands that are…!
•  Findable

•  Noticeable

•  Memorable

•  Likable


•  Credible

•  Relatable

•  Dependable

•  Promotable!
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What is Your Personal Brand?




What Words, Phrases, 
Emotions Do You Own?
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It is said that a woman’s  
                    heart rate increases… 

when she is holding a Tiffany Blue Box! 

Questions To Answer


1) What emotions will your brand touch?

2) What expectations will your brand create? 

3) What experiences will your brand provide? 



The sum of these questions equals a position in 
the mind called brand ownership. As your brand 
ownership increases so does your ability to 
influence.
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What makes you unique makes you 

valuable and what makes you 
valuable can make you wealthy!
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“Success is not being perceived as being 
the best at what you do…”!
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“it’s being perceived as being the !
ONLY ONE !

who does what you do!” !
!

Jerry Garcia of the Grateful Dead!

Branding and Positioning is Everything
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How are you 
positioned in the 

marketplace?
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My First Website – The Ugly Baby


The Replacement Website
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Dubai – Palm Island, The Burg Al Arab and 
The Burg Khalifa (Tallest Building in the World)
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The Deeper You Dig…

The Taller You’ll Stand.
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Value




Coffee Beans – Commodity (2 cents)


Cup of Coffee – Diner  (50 cents)

Latte – Starbucks (3 dollars)


Espresso – Rome, Italy (15 dollars)
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2 Cups for a Total Cost of $30!
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Cost of a Beetle?
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Cost of a Bugatti?


24 
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Tell Me Why…
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Someone would pay 
$2.35 million dollars 
for a Bugatti when 
a Beetle will also  
get you from  
point A to point B? 

15 Facets of an Irresistible Brand


1.  Brand Name 

2.  Tagline

3.  Position Statement

4.  Target Market 


–  Demographics, 

–  Psychographics 

–  Sociographics


5.  Niche 

6.  Expertise 

7.  Title

8.  Brand Keywords

9.  Visual Brand Assets (Brand Colors, Typography, Web Design, Logo, 

Etc.)
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10.  Ideal Profiles

–  Ideal Client 

–  Ideal JV Partner

–  Ideal Team 

–  Ideal Tribe Member


11.  Tribe Name

12.  Movement 

13.  Irresistible Free Offer (Pink Spoon)

14.  Irresistible Signature Program/Product (ISP) 

15.  Expert Story


–  Your Irresistible About “Sales” Page (400-800 words)

–  Your Irresistible Bio - Short Form (200-400 words)

–  Your Essential Marketing Message (75-150 words)


15 Facets of an Irresistible Brand (Continued)




Lethia Owens International, Inc.  ::  www.LethiaOwens.com  ::  (800) 670-0712  ::  Page 27


13. Irresistible Free Offer (Pink Spoon)




Lethia Owens International, Inc.  ::  www.LethiaOwens.com  ::  (800) 670-0712  ::  Page 28




The little Pink Spoon, started by Baskin & 
Robbins back in 1945, has become the 
iconic symbol of the free giveaway – just 
a tiny taste of what you’ve got that keeps 

customers coming back for more.
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13. Irresistible Free Offer (Pink Spoon)
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Visit FreeOffer.LethiaOwens.com 
to Access Your Complimentary Bonuses:

360o Personal Brand Assessment & Brand Building Toolkit

Notes:

Need Help Building BRAND INFLUENCE 
or Leveraging the Power of Social Media?

13. Irresistible Free Offer (Pink Spoon)
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1.  It’s FREE.

2.  It is compelling and sought after – something that people 

would actually pay for, but are surprised and delighted they 
don’t have to.


3.  It contains valuable content that will help your target market 
in some way. It is NOT a throw-away item.


4.  It’s easy to give away – a downloadable pdf or m3, for 
example.


5.  It is a natural lead-in to your other products and services. It 
gives people a “taste” of your work and leaves them 
wanting even more.
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15. Expert Story


Your Irresistible About 
“Sales” Page (400-800 
words)



Your Irresistible Bio - Short 
Form (200-400 words)



Your Essential Marketing 
Message (75-150 words)
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Elements of Your Irresistible About “Sales” Page!

•  Irresistible Headline

•  Who you are

•  Expertise and how it addresses the 

visitor's pain/problems/challenges

•  Call-to-action and/or opt-in form

•  Interesting Numbers and Statistics

•  Summary of Services


/ 
Lethia Owens International, Inc.  ::  www.LethiaOwens.com  ::  (800) 670-0712  ::  Page 32 



9/10/13	
  

17	
  

Elements of Your Irresistible About “Sales” Page!

•  Publications and interviews

•  People you’ve worked with

•  Invitation to engage with your website

•  Contact information

•  Other places on the web to connect with 

you


/ 
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Irresistible About Page (400-800 words)
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Have You Ever Wished Your Teeth Were 
Whiter, Your Smile Was Prettier or Your 

Teeth Were More Attractive? If the Answer 
is Yes, You Are Like Hundreds of People 

Who Visit My Office Each Year…

“I never felt confident about my teeth. I never liked the look of my smile.” 
Young Catrise Austin thought she would be stuck forever, hiding behind a 
smile that didn’t make her feel pretty or confident. She thought that she 

was simply going to have to live life with what she was given. However, a 
routine “dental experience,” as she calls it, changed her forever…
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Essential Marketing Message (75-150 words)


•  Problem Statement – Articulate the problem or predicament or pain 
your target market is experiencing in terms that are meaningful to the 
person you are speaking with.


•  Problem Story – Tell them more about the problem and discuss 
examples of those you have worked with.


•  Expertise – tell them who you are and what your expertise is in.


•  Target Market – Say who you work with to let them know your 
services are for them and not someone else.


•  Solution Statement – Tell them your solution and what makes you 
different.


•  Benefits – Tell them how clients benefit when they work with you.
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Findable – You Must Have a Strategy
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Monetizing Your Message


If Your Brand Message Is…

•  Findable

•  Likeable

•  Credible

•  Actionable

Then It Can Become…Profitable!
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Positioning – Look for Unoccupied Space
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What Problem 
Does Your Brand 

Solve?
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Get Found – Know Your Customer’s Pain!

LinkedIn – The Power of Keywords!
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LinkedIn – The Power of Keywords!
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LinkedIn – The Power of Keywords!
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LinkedIn – The Power of Keywords!
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Findable – SEO for YouTube
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Self Care Strategies for Busy Women 

http://MakingItAllFit.com Self Care Strategies for Busy Women 
is an insightful video to help busy professional women 
reconnect with their purpose and passion for life. 
 

Self Care Strategies, Busy professional Women, self care 
expert, St. Louis MO, Maureen Wielansky 
 
 

Keyword Rich Title 
 
Keyword Rich Description 
 
Keyword Rich Tags 
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Credible – Compelling Business Page Cover


 
Lethia Owens International, Inc.  ::  www.LethiaOwens.com  ::  (800) 670-0712  ::  Page 45 

Credible – Endorsements
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The Power of Your Network
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25 Brand Champions



1,000 True Fans



????? Total Reach


The Power of Your Network
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•  25 Brand Champions 
    With 2,000 Connections 
 

•  2.5% Conversion Rate 

•  $997 New Product 
 

= 50,000 
Additional Reach 

= $1.2 
million 
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World Wide Web Domination


•  Social Media Accounts (ALL FREE)


–  Facebook.com – http://facebook.LethiaOwens.com


–  Twitter.com – http://twitter.LethiaOwens.com/


–  LinkedIn.com – http://
www.linkedin.LethiaOwens.com/


–  YouTube.com – http://YouTube.LethiaOwens.com


–  SlideShare.net – http://SlideShare.LethiaOwens.com


–  Scribd.com – http://Scribd.LethiaOwens.com 


–  Pinterest.com – http://Pinterest.LethiaOwens.com
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World Wide Web Domination
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Case Study #1 (Re-Evaluate Your Brand)!
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Case Study #3 (ReInvent Your Brand)!
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Case Study # 3 (RePosition Your Brand)!
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“We would not have made it through our 
REBRANDING process without you. Your 
ideas and strategies have helped us revive our 
struggling direct selling jewelry business. 
Since our brand re-launch, we have added 
21 new Designers in the first 5 weeks…
compared to only having added 14 new 
Designers in the entire first 6 months of 2013.”   

      - Jennifer Bonacorsi 

Case Study #4 (Promote Your Brand)!
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“One session with you 
helped me create an 
action plan that 
turned a $10K 
speaking engagement 
into a $40K contract. I 
love that you challenge 
me to think more 
strategically about 
positioning and 
monetizing my brand.” 
 
- Vernice “FlyGirl” Armour 
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Here is How You Take the Next Step!
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Learn how to: 
- Re-Evaluate Your Brand 
 
- Reposition Your Brand


 
 
 
- Reinvent Your Brand 
 
 
- Promote Your Brand


Unlock Your Inner Brilliance: Get Noticed, Hired 

and Paid What You Are Worth!



